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aming. Developing a name for a 
ordso dsguageguagewowo

k in any culture, and is especially guageguageinly Chinese investors, in a multi-guageguage
cultural, multi-lingual environment. After a lengthy involved analysis of the Brand 

g gg g
architecture, the client agreed to apply umbrella brand for the identity of the 
complex. The initial option list proposed contained no less than 65 names, and 

s, tnamesnamese riourournamesnames
were all in the final shortlist, with the selection ourournamesnames

mmittees, bosses and even feng-shui masters. ourourIn the end, after numerous deliberations, a name for Taipei’s new baby was ourour
settled on. Thankfully, logic and simplicity prevailed, and the next time you visit 
Taipei’s new transportation hub, you can give aa knowing glance to the signs for 
iTaipei, because you know where it came fromm…..

Paul Maloney – Albert Smith Taiwan 

Name that baby…….
Taipei, capital of the Republic of China, is a city that blends traditional culture & cosmopolitan
life. As the political, economic, educational, and recreational ceworworoffers an array of significant cultural sights. It is home to Taipeworworbuilding in the world. Soon, it will also be home to Asia’s newest transport interchanges. worwor
With an outstanding business model that emphasizes close cooperation between the public and 

BO model (build – 
edge technological anguageanguageanguageanguagent in the centre of anguageanguage
ounding areas. The 
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new ‘shinkasen’ High speed rail, national rail, Taipei Mass Rapid Transitt, long distance buses, and the 
airport transit system will interchange at Centre Nine.

Surrounding this transportation hub will be a multi-use complex that wiShapShappremium residential accommodation, a five star hotel, shopping mall and a cShapShap
create a new central point at the heart of Taipei for the 21st century.

ll er approached Albert Smith Taiwan. colourcolourernational resources and strong local colourcoloureate and manage their brand strategy colourcoloursuch a diverse complex, one of the colourcolour
most critical challenges facing the customer to accelerate the return on investment is to effectively 

co ouo ou
communicate the “products” to all potential business partners and customers of the facilities. Our final 

** b lb lscope of work was to include the Brand and S**symbolssymbolsBrand Definition, Brand Expression, Signage s**symbosymbo


